What Is Instagram?

What Can You Find On Instagram? \ Chapter 1: What is Instagram all about?

What Can You Do On Instagram?

Drive and spread awareness of their business activities, their brands, their products, and their

services.

Make potential customers get interested through visual discovery. \ Chapter 2: What can Instagram do for your Business?

Get new customers, which in turn will increase the desired conversions, including product
sales, app downloads, website visits, and visitors to a local store, among others.

Over 700 million people use Instagram on a monthly basis, with 400 million of those active on a
daily basis, making it one of the largest online audiences that any business can aspire to
reach!

Instagram posts earn 58 times more engagement per follower than Facebook posts on
average, and 120 times more engagement per follower than Twitter posts, making it a must in
your social-networks-to-be-in list.

Instagram users share an average of 95 million photos and videos on a daily basis, with even
more expected growth in the coming years.

60% of Instagram users have said that they have learned about a new product or service
thanks to posts on the platform.

80 % of Instagram users are from outside the United States, which represents a big
opportunity for businesses to reach a global audience

31% percent of American women use Instagram, outnumbering the 24% of American men
using the platform, which is great news especially if your business targets the younger female
demographic.

)

Currently, a whopping 48% of US based brands use Instagram for marketing purposes, and
that percentage is expected to grow to 70% by the end of 2017

| Chapter 3: Shocking Instagram Marketing Facts to Consider

Section 1: Instagram Marketing Basics

Chapter 11: Instagram Insights
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Chapter 12: Instagram Microblogging for maximum reachg
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Chapter 13: Shooting great marketing videos on Instagram;

Time lapse and Hyper lapse
k Tips for using your mobile device as a portable video recording studio

Chapter 14: Snapping great marketing pictures on Instagran

Section 3: Advanced Instagram Marketing Strategies J
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75% percent of Instagram users take action after seeing a promoted post. Such actions are
driven by calls to action on these promoted posts, such as website visits, which means that, on
average, your business has a higher chance of converting followers into customers by being
on Instagram.

Brands with Instagram accounts surpassing the 100,000 followers mark have grown a
whopping 163% in just two years! So make sure to take advantage of what you will learn in this
training to make those numbers grow for you as well!

The secret behind why marketing on Instagram is such a successful strategy can be explained
with science, as Instagram has devised a platform that allows its users to process content
60,000 times faster through image posts than, say, simple text ads, with people remembering
80% of your marketing message in your Instagram promoted posts.

There is a very specific set of hashtags that have been determined to be the best for
marketing campaigns on Instagram, including “#contestalert”, “#sweepstakes”, “#giveaway”,
“#discount”, “#travel”, “#deal” and “#smallbiz”.

Chapter 5: Set up Instagram for business

Chapter 6: Your Instagram business settings

Chapter 7: Posting and Sharing

Chapter 4: Instagram Walkthrougt

Section 2: Marketing on Instagram - Step by Step

o Chapter 8: Instagram Stories

Chapter 9: Instagram Advertising

Chapter 10: Types of Instagram Ads

Instagram Marketing 3.0 Made Easy

Chapter 15: Advanced Instagram marketing tips from the expert

Snap Photos using apps other than Instagram itself

Shoot Videos using apps other than Instagram itself

Use shortened URLs in your profile

Use an optional platform for organizing contests

Cross Promote Other Businesses

Chapter 16: Using Instagram DIRECT for killer engagement

Use Instagram’s “Search” feature to research trending topics

Get your followers’ email addresses to expand your communication channels

Create your own shareable content

Encourage competitiveness among your followers and other users

Work with Instagram Influencers

Create a Private Thread for your most loyal followers
[ DIRECT Message your competition’s following

Section 4: Additional Tips to consider

Do's

k Use DIRECT to offer exclusive content

Use DIRECT to promote and run contests

Use Your Profile to Promote Your Product Pages

Ask Questions to Engage Your Audience

Post On A Consistent Basis

Engage with Other Business Profiles

Stylize Your Profile

Chapter 17: Dos and Don’ts

Chapter 18: Premium tools and Services to consider

Plan Your Instagram Posts

Use Industry-Relevant Hashtags

Analyze Your Account

Promote User Generated Content

Don’t Use Instagram Bots

Don't Post Irrelevant Content

Don’t Over Post

Don’t Neglect Your Account

Don’t Over Do Hashtags

Don’t Neglect Quality

Don’t Over Promote Products

Don't Steal Photos
Don't Leave Your Bio Empty

Don’t Focus On Numbers
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INK361
Crowdfire
Iconosquare

A Color Story

Chapter 19: Shocking Case Studies

Philadelphia

Mercedez-Benz

Adidas

SnapWidget

WordSwag

SocialRank

Foursixty

Burt’s Bees

Frank Body
Bloom and Wild

Bejeweled
Chanel

Scotiabank

Chapter 20: Frequently Asked Questions 4

How can You Gain More Followers Than What You Already Have?

Should You Buy Instagram Followers?

[ Who should You Follow if You're Using Instagram as a Brand?

( What Is The Best Equipment For An Instagram Marketer?

[ Will Instagram Marketing Work For You If You Are From Outside the US?

Does Instagram Improve Your SEO?

\_ Should You Advertise Your Instagram Content?

\ Should You Schedule Your Instagram Posts?

Should You Use Instagram For Business If You Are In A “Serious” Industry?

Should You Manage Your Instagram Account By Yourself, or Should You Use An
Instagram-Centered Management Tool?




